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Event Description: AdVerde — Creativity Meets strategy and Sustainability

The Marketing Club of Atharva Institute of Management Studies successfully
organized “AdVerde — Creativity Meets Strategy and Sustainability” at the
Atharva University Campus. The event witnessed enthusiastic participation from
students across various departments, creating an engaging environment focused
on innovation, creativity, and meaningful learning.

The objective of AdVerde was to integrate marketing creativity with the concept
of sustainability. Participants were encouraged to design advertisements that
promoted eco-friendly products, green initiatives, and socially responsible
practices. Through this activity, students applied key marketing concepts such as
branding, positioning, communication strategies, and consumer engagement
while addressing real-world environmental concerns.

The event provided a unique platform for students to think beyond conventional
advertising and develop campaigns that were not only creative but also impactful
and socially relevant. It helped participants understand how modern marketing
plays a vital role in promoting sustainability and influencing responsible
consumer behaviour.

The success of the event was made possible through the constant support and
guidance of the Faculty Coordinator, Dr. Swati Agrawal, Dr. Komal Ahuja,
Prof. Kajal Desai their mentorship, structured planning, and motivational
approach ensured smooth coordination and effective execution of the event. They
played a key role in guiding students and aligning the event with its core
objectives.

The Marketing Club extends heartfelt gratitude to all faculty coordinators for their
valuable support and encouragement. Their cooperation helped maintain
discipline, organization, and academic value throughout the event.

With the combined efforts of faculty members and student coordinators, AdVerde
emerged as a creative, insightful, and impactful event that successfully
highlighted the role of marketing in driving sustainability and responsible
innovation.



Objectives:

* To encourage students to develop creative and analytical thinking through
interactive activities like bidding games and price-guessing of eco-friendly
products

* To help students understand pricing strategies and consumer perception by
estimating the value of sustainable products

* To enhance awareness about eco-friendly products and promote sustainable
consumption through engaging tasks

* To develop digital marketing skills by creating reels on sustainability themes,
combining creativity with social awareness

* To foster teamwork, confidence, and communication skills through group
participation and presentation activities

Key Takeaways:

* Understanding how pricing strategies work in real-life through bidding and
price-guessing activities

* Gaining insights into consumer perception and value of eco-friendly products

* Learning how sustainability can be effectively integrated into marketing
strategies

* Understanding the role of digital content (reels) in spreading awareness and
influencing audience behaviour

* Enhancing creativity by combining marketing concepts with social and
environmental themes

* Developing teamwork, decision-making, and presentation skills through
interactive participation



Learning Outcomes:

* Students were able to apply marketing concepts like pricing, positioning, and
consumer behaviour in practical scenarios

* Improved analytical thinking through activities like bidding and estimating
product value

* Enhanced understanding of sustainable marketing and eco-friendly consumer
trends

* Developed digital content creation skills by producing reels on sustainability
topics

* Boosted confidence in presenting ideas creatively and participating in group
based activities

* Strengthened teamwork, communication, and problem-solving abilities
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FEEDBACK ANALYSIS
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Which round did you find most interesting? I© Copy chart

7 responses

@® 1 Round
® 2 Round
@® 2 round

. The 2nd Round (71.4%) was the most interesting, indicating
high engagement in interactive activities like bidding/price
guessing.

. The 3rd Round (28.6%) also gained attention due to its
creative aspect.



Which skill did you use the most during the game? IO Copy chart

6 responses

@ Creativity

® Teamwork
Communication

@ Quick thinking

. Teamwork (50%) was the most used skill, followed by Quick
Thinking (33.3%), showing strong collaboration and
decisionmaking during activities.

. Creativity (16.7%) was mainly applied in the reel-making
round.

What did you learn from this marketing event?

5 responses

Not all activities that we think are good in our head can be executed properly
Brainstorming

How to evaluate your choices and manage your finances...in first round and product price awareness in
second round and creativity and quick thinking in round 3

Believe in yourself and be creative

Quick thinking and creativity

The responses show that the event provided practical marketing
learning, highlighting that execution matters more than just ideas.
It improved decision-making, financial awareness, creativity, and
quick thinking, while also boosting confidence and teamwork—
making the experience highly impactful.



How exciting did you find the event? |O Copy chart

7 respoenses
@ Very exciting
@ Exciting
@ Average
b @ Not interesting
How would you rate the overall marketing event? IO Copy chart
7 responses

: 1(14.3%)
0 (0%) 0 (0%)
0

1 2 3 4 5

The ratings show a polarized but largely positive response, with
85.8% giving either the highest or lowest ratings and a smaller
14.3% neutral. This indicates the event created a strong impact
and clear impressions, while also highlighting scope to improve
consistency in participant experience.
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